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Corporate clients include: 

• Google Inc 
• Insights (Software Spectrum) Ltd 
• Cisco Systems Ltd 
• Chubb Security Ltd 
• Computer Science Corporate (CSC) 
• Credit Unions Ltd 
• Ford Motor Company Inc 
• General Electric Inc 
• Hunter Douglas Pty Ltd 
• Kraft Foods Inc 
• Microsoft Inc 
• Motorola Inc 
• Pacific Bell Inc 
• Shell Chemical Inc 
• Westpac Pty Ltd 

Health Care client list includes: 

• Greater Western Area Health 

• North Shore Hospital 

• Orange Hospital 

• Queensland Health 

• Interior Health Authority 
Biotech Research 

• LA County Healthcare Workforce 

• Moor house School of Medicine  

• United Health Care 

• Office of State Revenue 

• Northern Region Health 
 
Government 
 

• Smart Services 

• Queensland Transport 

• Queensland Police 

• Office of State Revenue 

 

Corporate & Government 

 
 “I have found True Colours to be an inspirational course for increasing personal self 
awareness.  It has also opened the door to a deeper understanding and awareness 
of what makes others tick including their: behaviour traits, drivers, stressors and 
needs.  True Colours gives you a toolbox that increases your interactions in the fields 
of leadership, management, team building, conflict, bullying, learning and quality 
communication.”  Ann Douglas, Queensland Health. 
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“Employing the right staff and retaining the right people is imperative to the success 
of our business.  True Colours Recruitment more than pays for itself, they paid close 
attention to our business culture thereby allowing our new recruits to compliment our 
existing skill set and ensuring team motivation remained high.  However the most 
impressive part of their service is their ongoing development plan, all part of their 
very reasonable recruitment fee.  Up to 3 months after placement, they provide a 
coaching session to developed potential gaps and build employee loyalty.  This has 
allowed us to reduce employee turnover, develop our people and drive a solid and 
motivated workforce.”  Phillip Aris, Total Financial Solutions Australia 

“I personally use True Colours in my day to day dealings with people and it has made 
me acutely aware on how to communicate with people. As a professional recruiter, 
using True Colours is helpful to ensure that I am placing the right person with the 
right job.  For example, I would be hesitant to place a Gold in a position that required 
spontaneity, fast decisions and being in the spotlight because I know they would be 
totally out of their comfort zone and unhappy”. Debbie Carr, Recruitment. 

“True Colours is insightful, inclusive and has something in it for everyone. It provides 
a framework for teams to better understand their own drivers' and those of their 
colleagues. Results in noticeable improvements in the team's ability to communicate 
and work more effectively with each other.”  Ashley Meagher, Westpac 
Institutional Bank 

 “The True Colours philosophy provides a straightforward approach to understanding 
yourself and others.  This has a big effect in improving communications and reducing 
conflict in an often stressful environment.”  Merrol Hogen, NSW Health. 
 
“A great tool for helping people understand each other, it builds a tolerance towards 
diversity and this has a massive impact on communications and dynamics.  We 
found that by implementing this philosophy conflict and stress has dramatically 
reduced.”  NSW Health  
 
“True Colours is a fun way to learn about the different personalities of people that we 
work with, easy to remember, entertaining, yet insightful.  It helps you to understand 
what motivates people to do what they do.”  Christine Yu, Department of Health 
and Human Services. 
 
"I have used True Colours in the past three companies I have worked for and 
although the products, services, goals and values of each are different, the True 
Colours message has been equally beneficial and meaningful in each. True Colours 
allows people to identify and celebrate their personal strengths and understand why 
they, and their co-workers function the way they do. It takes people away from 
feelings as if they are put into a box.”  Molly Hill, Consumer Group, Washington 
Mutual 
  
“The cost of labour is the second highest expense for most business.  When we 
invest in employee engagement it is money well spent.  Using True Colours, provides 
immediate improvement in workplace communications and teamwork/employee 
engagement.” Marea Phillips, HR Director Asia Pacific, Insight. 

“What a wonderful contribution to relationships! From self discovery to getting along 
with others.  Showing Our True Colours provides refreshing insights and practical 
suggestions for enhancing communication, reducing conflicts and understanding why 
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people behave as they do.”  John Gray, author, Men are from Mars, Women are 
from Venus. 

“The concepts in Showing Our True Colours have been extremely successful in 
improving work relationships and resolving conflicts though out the organisation.  
Being recognised for their unique personalities and contributions has lowered stress 
levels and helped our employees gain a better understanding of everyone’s part in 
the communications process.” Sandy Masters, CPCU, CPIW, Allied Insurance 
Company (CalFarm) 

“I would say that True Colours has been utilised at Ford in a few different ways; (a) 
as an ice breaker in our mentoring launches, aiding a mentoring partnership in its 
beginning stages (b) team development through the use of the True Colours 
tools...sparks fun and interesting dialog within a team, inviting a person to develop 
more understanding of their teammate’s strengths and suggestions for brightening 
their paler colors (c) enhancing their diversity through ‛thought styles’ and 
‛understanding strengths’ of an individuals True Colours.” Cathy Kansman, Training 
Department, Ford Motor Company.  

“True Colours has been a major influence on our ability to work together to achieve 
goals and to appreciate what each individual brings to the table. It has become a key 
component of our ‛learning environment’ program and is the heart of our 
teambuilding and diversity training. We also use True Colours to teach our sales staff 
how to sell to the different personality types.”  Nikki Hanna, Vice President, Blue 
Cross/Blue Shield.  

 


